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Lamb Development Corp.
will be beautifying our fair city
with more than a stunning
sky-scraping condo develop-
ment, 6th and Tenth.,

The company is also part-
nering with Public Art Man-
agement (PAM) to host an
exclusive open-call art com-
petition for the development,
with the goal of providing a
permanent and lively benefit
in the Beltline, where Lamb
Development’s 6th and Tenth
condo tower is beginning to
take shape.

A public notice will be sent
out this summer, inviting art-
ists to submit their concepts.

Lamb is seeking a design
concept that will reflect Cal-
gary’s Western Canadian feel
while still being able to with-
stand the diverse climate.

Once concepts have been
submitted, a jury comprised
of Brad J. Lamb, president of
Lamb Development Corp.,
Karen Mills, founder of PAM,
and a local community repre-
sentative will review the sub-
missions.

The selected commissioned
artist will then begin his or her
work alongside an Alberta-
registered engineer.

Lamb has partnered with
PAM before to host a pub-
lic art competition for one of
their Toronto Developments,
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The spectacular 6th and Tenth condo tower being built in the
Beltline will be decorated with the concept of a local artist,
created to reflect Calgary’s Western Canadian feel.

Theatre Park, where a chosen
artist and the commissioned
artwork will be announced
this fall.

The developer would like
the Beltline community to
have an equal part in the
development concept, thus
the decision to host an open
call.

6th and Tenth will become
an integral community hub
and this process will further
strengthen the city, its neigh-
bourhood and the arts.
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Berenson Canada, a com-
pany offering decorative and
functional cabinetry hard-
ware, is pleased to offer five
new collections inspired by
and named after courageous
breast cancer survivors.

A portion of the sales from
the new hardware will be

donated to Susan G. Komen
for the Cure in connection
with the sales of these collec-
tions, sold between June 1,
2012 and June 30, 2013.

The idea to partner with
Susan G. Komen came from
Nancy, a 20-year employee
with Berenson who discov-
ered she had breast cancer in
2009. Berenson created a pink
finish exclusively for these
collections.

“We worked with five breast
cancer survivors, who pro-
vided the inspiration look and
feel for each collection,” said
Lomne Smith, president of Ber-
enson Hardware.

“Through our continued
support of this outstanding
national organization, we are
very proud to pay tribute to
those who have been affected
by breast cancer”



